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BY MARISA TORRIERI 

Just as they proclaimed the era of mobile 
data when Wireless Application Protocol first 
emerged, technology companies are now 
rallying behind mobile Java in droves. They 
claim it will end 
application-writing 
headaches and_ the 
quest to make wireless 
data desirable. 

The promise is that 
Java 2 Micro Edition, a 
computing standard 
initiated and promoted 
by Palo Alto, Calif.- 
based Sun 
Microsystems 
[SUNW], will bring wireless data to the 
forefront — whether to the enterprise user in 
Europe or the consumer in North America. 


Chart 7: Voice vs Data Traffic on Mobile 
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BY GREG TWACHTMAN 

The American Automobile Association 
(AAA) said earlier this week it began field- 
testing a portable location service called 
“Response”. 

Users will be able to call the Response 
customer service center, located in Columbia, 
Md., to retrieve location-based information, 
such as restaurant information and the 
location of the nearest ATM. Users also will 
SS be able to request AAA roadside assistance 
; a = services, says Marshall Denso, vice president 
ee of automotive services at AAA. 
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The Last Word With the expected growth of telematics, a 
Page 8 service like this could be a cheaper alternative 
By Reading This - to embedded services such as OnStar and will 
Headline You Agree give users the freedom to take the services 
wherever they go. 
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Wireless Industry Loves The Java Jive 


Therefore, like WAP two years ago, J2ME 
could be the best standard for your mobile 
business, say proponents. 

But J2ME isn’t without the usual problems 
that coincide with technology rollouts. Java 
will require more money to develop and 
promote it, and greater customer and investor 
interest before it shines on the catwalk. 

At the JavaOne conference in San 
Francisco this month, developers and vendors 
brainstormed about what J2ME will mean to 
the future of the wireless data business. The 
industry had a lot to say about what 
challenges lie ahead and what benefits JZ2ME 
will bestow on carriers trying to earn 
revenues for new services. 


Developments In Java 
Hundreds of mobile companies rolled out 
See JAVA page 2 


AAA Tests Portable Location-based 
Service For Roadies 


devices such as a personal digital assistant or 
a mobile phone,” said Denso. 

The service is being tested in 11 major 
metropolitan areas — Baltimore; Detroit; 
Columbus, Ohio; Los Angeles; San Diego, San 
Francisco; Seattle; St. Louis, Mo.; Orlando, 
Fla; Ottawa, Canada, and Portland, Maine. It 
is being conducted in conjunction with 
Response Services Center LLC, a wholly 
owned subsidiary of AAA. 

For the test, AAA is using the GPS 
Accessory. device manufactured by 
Bainbridge Island, Wash.-based Airbiquity 
Inc. The device attaches to a Nokia [NOK] 
5100 Series, 6100 Series or 7100 series 
wireless phone. AAA is testing the service 
with seven wireless carriers, using four air 
interface technologies and 18 phone types. 
AAA declined to identify the carriers involved 

See AAA TEST page 6 
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this month what they believe are the next big 
innovations using J2ME technology. 

Reston, Va.-based Nextel [NXTL] 
continued to tout its i85s, which it calls the 
first Java-enabled handset targeted at 
consumers. While the $199 handset only has 
a handful of Java-based applications, the next 
version, to be released this fall, promises 
more applications and features to add to the 
Sega “Borkov” game, calculator and expense- 
pad apps — all downloadable via 
www.nextel.com. 

“With Java, you have memory where you 
can store data and continue to use your 
application while you’re out of coverage, away 
from the network,” says Bob Ewald, director 
of Nextel’s wireless data services. 

Mobile computing platform builder Kada 
Systems has a flagship product, Kada Mobile 1.5, 
that allows for an easy transition of Java 
applications to PalmOS and Pocket PC platforms. 

“Java is really the great equalizer in mobile 
platforms because of its portability and 
productivity,” says Jim Acquaviva, CEO of 
Kada Systems. “On the handheld side where 
there are an increasing number of processors 
and operating systems, developers writing in 
other languages have to rewrite their 
applications, but with Java they can write it 
once and have it run across several platforms.” 

In fact, most other major vendors and eager 
startups are working with the J2ME platform 
in some capacity. 


Promises And Challenges Of Java 
Unlike personal computers, mobile devices 
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need to be different sizes to serve different 
functions. 

Java makes this easier because it defines a 
common platform upon which to execute 
common applications. In mobile devices, there 
are mainly thin clients with limited computing 
resources and memory. 

“The device manufacturers want to create 
the best user experience possible and one big 
issue is of course, managing resources.” 
Rikard Kjellberg, chief technology officer and 
founder of Ellipsus, a software-development 
vendor focused on Java. “Although we have 
powerful processors here, they are still 
struggling with energy usage. These devices 
are limited because they don’t have 256 
megabytes of memory.” 

In these cases, J2ME is a saving grace. 

“Java can actually limit the amount of 
communication [time], and therefore prolong 
battery life,” he says. 

But other issues hinder the development of » 
the technology. 

“What we're seeing here still is J2ME is a 
common platform, but you still have to define 
different profiles for different devices,” 
Kjellberg says. 

J2ME is also criticized for the lack of 
applications suited for it. And multiple 
applications are difficult to download, say 
industry heads. 

Perhaps it’s for these reasons investors 
aren’t quite yet convinced of J2ME’s prowess. 

Ron Spears, head of Vaultus, which makes a 
J2ME-based, client-server platform for 
enterprises to integrate data onto mobile devices, 
says his biggest challenge is getting financing for 
his company’s ventures. “We’re always looking 

Continued on page 5 
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Glenayre Strikes Back As Unified 
Messaging Competition Heats Up 


From Staff Reports 

Glenayre [GEMS] filed June 6 a counter 
complaint against Canadian messaging 
vendor Research in Motion (RIMM) in the 
U.S. District Court for the District of 
Delaware, calling RIM’s charges of patent 
infringement invalid and unenforceable. 

In response to a trademark infringement 
lawsuit filed by RIM last month, Glenayre 
launched a counter attack, arguing in its 
complaint that it had filed an application more 
than a year ago with the US Patent and 
Trademark Office to register its ‘Always 
@ctive’ and ‘@ctiveLink’ trademarks. The 
company said it also began prominently using 
those trademarks at that time. 

“We have consulted with outside counsel 
and are under the opinion that RIM’s 
trademark infringement allegations are 
groundless,” says Eric Doggett, Glenayre 
president and CEO. 

But Glenayre’s counter suit is practically a 
moot point, since the company decided to 
abandon its paging and messaging business 
late last month. 

As a result of that decision, Glenayre will 
lay off 55 percent of employees and devote all 
its resources to unified communications, a 
market in which it competes against 
Comverse Technology [CMVT] and 
Openwave [OPWV], among others. 


SetNet Gives French Competition A Kiss 

Unified messaging vendor SetNet 
announced June 5 that it will make Paris- 
based rival Selfswitch part of the family, in 
order to enhance its technology, sales and 
financial strength in Europe. 

As a result of the acquisition, Coral Gables, 
Fla.-based SetNet said it will secure advanced 
software for billing, customer personalization 
and other technology assets from Selfswitch 
that are complementary to SetNet products 
used by wireless operators. 

SetNet heads say the acquisition will help 
the company stand out against increasing 
competition in the unified communications 
market. 

“IT think unlike [our] competitors, 
especially Glenayre and Comverse, we have 
an existing system running for about a year in 
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a half,” Nick Fodor, CEO of SetNet, tells 
Wireless Data News. “Unlike some vendors 
that provide a very monolithic solution, we 
have existing systems that run.” 

The company has survived thus far on 
private financing. “We didn’t see the 
need to get third-party financing,” 
Fodor says. “Up to now, we didn’t 
need any.” 


SMR Build-Out Extension Could 
Kickstart Nextel’s 3G Plans 

The Federal Communications 
Commission decision last month to extend 
buildout deadlines for specialized mobile 
radio (SMR) operations in the 900 MHz band 
could bolster’s Nextel’s [NXTL] plan to offer 
more advanced, third-generation services. 

The decision affected licensees who won 
900 MHz SMR licenses in a 1996 auction. The 
FCC’s Wireless Telecommunications Bureau 
responded to requests from Nextel and a 
second company, Neoworld, to extend the 
build-out deadline for licensees from August 
this year to the end of 2002. 

Spectrum in the 900 MHz bands is being 
used primarily for analog dispatch and paging 
systems. 

“From a service standpoint we’re utilizing 
low frequencies. One of the advantages we get 
with the lower frequencies [is] we get lower 
propagation and get two to three times the 
radius of a typical carrier,” Paul Blaylock, 
Nextel’s vice president for investor relations, 
tells Wireless Data News. “900 [MHz] has not 
been used a lot in the U.S. and we'd like the 
opportunity to do that.” 

Reston, Va.-based Nextel faces the task of 
upgrading its analog systems operating in 177 
900 MHz spectrum blocks it acquired in the 
original auction and in the 109 blocks it 
acquired last year from Geotec. 


Hey Ladies: Men Use Wireless More 
Men user their wireless phones 35 percent 
more than do women, according to results of 
a survey by International Communications 
Research conducted for Cingular Wireless. 
Male wireless subscribers use _ their 
phones an average of 372 minutes a month, 


See BUZZ, page 6 
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Company Profile: Intrado 


Web Site: www.intrado.com 

6285 Lookout Road 

Boulder, CO 80301 

Telephone: 303/581-5600 

Fax: 303/581-0900 

Financial Stats: Intrado began trading June 11 under the Nasdaq 
a symbol “TRDO.” The stock price was $13.72 at close of business Friday. 

Dan Hoskins As of May 24, the company expects revenues ranging between $15.5 

million and $16.5 million for the second quarter, with fiscal 2001 

revenues increasing to between $71.5 million and $76 million. 

Leadership: Dan Hoskins, vice president and general manager, Wireless Business Unit; 
George Heinrichs, president and CEO; Stephen Meer, vice president and CTO; Michael 
Dingman, CFO 

Calls Itself A: Data Management Vendor For Mission-Critical Communications 

Skeletons In The Closet: Intrado used to be SCC, until it acquired Lucent’s [LU] Public 
Safety Systems last month 

Nemesis: Xypoint 

Meaningful Partnerships: SignalSoft [SGSFI, Grayson, TruePosition, Cell-Loc [CLQ- 
TO.], US Wireless [USWC], Qualcomm [QCOM], Compaq [CPQ] 

Plans To Conquer The Wireless World: Intrado plans to provide wireless operators with 
the best emergency data-management software money can buy. Now that it has completed its 
acquisition of Lucent’s Public Safety Systems, Intrado is putting the finishing touches on its 
enhanced 911 (E-911) offerings for wireless operators that need management of the location 
gateway (PDE hosting), wireless emergency control network and coordinated routing database. 
After Federal Communications Commission-mandated location technology becomes a part 
of the wireless world, Intrado plans to expand into commercial services. On the wireline side, 
Intrado is targeting ILECs and CLECs with similar emergency data-management products. 

Biggest Worries These Days: PSAPs (public safety answering points) want services to be 
rolled out slowly, even though Intrado is capable of rolling them out faster, Hoskins says. “My 
greatest fear is having a sudden and significant increase in the rate of request for service without 
having at least a couple months lead time for planning,” Hoskins says. 

Words To Live By: “We take very seriously the mission we’re serving for public safety,” 
Hoskins says. “For us, reliability and quality are extremely important.” 

Nitty Gritty Details: 

Intrado is determined to be the leading force assisting wireless operators to meet the slew of 
FCC E-911 location requirements. 

Wireless providers are required to implement E-911 systems into their service in two phases. 
Phase one requires that PSAPs have real-time access to a caller’s ten-digit mobile directory 
number and cell sector location. Phase two requires public safety entities to pinpoint a caller’s 
location within 125 meters (137 yards), improving the timeliness of emergency response units. 

Compliance with the rules requires public safety entities and wireless carriers to work 
together with each local E-911 provider. To receive wireless 911 service, a PSAP must formally 
request the service from their wireless carriers and have a mechanism in place to allow carriers 
to recover their costs. To help carriers in this, Intrado’s 9-1-1 Connect provides an end-to-end 
service that connects wireless carriers and PSAPs. 

But even the most succinct business model for E-911 services won’t prevent a big challenge 
when Intrado enters the commercial arena. 

“There’s still a lot of issues in regards to when applications based on location will be prevalent 
throughout the wireless world,” says David Berndt, the director of wireless mobile technology 
for Yankee Group, a consulting and research firm. “Intrado has this track record behind them 
that I think gives them a great position to move forward with, so I think they’re going to be able 
to take what they’ve done, take their new name, and really build on that to create a more 
successful company in the future,” he adds. aD 
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for additional funds,” Spears says. 

Development costs money. And it’s slim 
pickings in the capital markets, especially for 
a technology that is often not seen as a 
necessity. 

In addition, some say the promise of “write 
once” applications is a myth. 

“Write Once’ but ‘deploy everywhere’ still 
remains to be proven, whether it will be 
effective in practice,” says John Troyer, chief 
strategy officer for Neomar, which makes 
enterprise software for carriers to manage the 
path between gateway, client and device. 
“Some people in the J2ME community have 
painted a picture of applications being 
downloadable everywhere and I think that’s a 
little unrealistic.” 


What’s Next On The Java Express 

Making Java into something that’s as 
exciting for the wireless world as it was for the 
computing world is a challenge, because 
developers are still working with multiple 
form factors. 

Right now, the question is the same as it 
was when WAP emerged: what are the killer 
apps? What kind of devices and services will 
the world want for wireless data, and at what 
cost? 

Nextel plans to add additional applications 
to its follow-up versions of the i85s. In 
addition, the follow-up will incorporate secure, 
socket-layer technology for an end-to-end 
secure connection between handsets and 
servers. 

On the mobile computing front, vendors 
such as Research In Motion [RIMM] have 
plans to incorporate J2ME into their next line 
of popular BlackBerry handhelds. 

“There is a lot of potential with J2ME in its 
ability to accelerate [mobile] platforms to 
open the Pandora’s box of potential data 
applications,” says Gartner Dataquest 
wireless analyst Bryan Prohm. “It certainly 
is a technology that can nurture an 
aggressive development by carriers, and all 
sorts of new applications and services from 
mobile subscribers. [However], although 
matured in the wired world, Java realistically 
should require more than a little bit of 
troubleshooting before it gets off the 
ground.” 

(Jim Acquaviva, Kada Systems, 781/221- 
0300; Bob Ewald, Nextel, 703-433-4000; 
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Michael Lane for Ellipsus Systems, 212/65 1- 
4221; Bryan Prohm, Gartner Dataquest, 
919/850-0611, ext. 6855; Ron Spears, 
Vaultus, 212/624-4040; John Troyer, Neomar, 
415/403-7300) Gu) 


A Better Brew? 


BY MARISA TORRIERI 

Qualcomm [QCOM] is _ pitching 
Binary Runtime Environment For 
Wireless (BREW) as the answer to Java’s 
problems, the complementary cup of 
solutions that lets hot applications 
download and run more smoothly. 

Since Java has been around longer, the 
industry is more committed to it. 

And while some vendors are starting to 
come around to Qualcomm’s new BREW, 
others remain unconvinced. 

“Any Java application is at a higher 
abstraction from the hardware so it runs 
more slowly,” says Greg Costikyan, chief 
design officer and cofounder of 
Unplugged Games. “You'll be able to get 
quicker animation and faster speeds on 
BREW than on Java.” 

But wireless analyst Bryan Prohm of 
Gartner Dataquest says carriers aren’t 
convinced of the superior quality of 
Qualcomm’s latest concoction. 

“BREW’s one of those things that, when 
it first came out, made carriers happy and 
interested, but carriers are starting to be 
more leery of a headlong rush into BREW 
without looking into details about what 
BREW implementation would require,” 
Prohm says. 

While Qualcomm contends BREW is 
designed to enhance Java and make it run 
more smoothly, it has been criticized for 
favoring Qualcomm’s code _ division 
multiple access over other air interfaces. 

“Java and the J2ME standard is an open 
standard developed through a community 
process,” says Bob Ewald, director of 
Nextel’s [NXTL] wireless data services. 

One thing’s for sure, though. Java’s 
been around a lot longer and has had time 
to steep. If BREW can stand the test of time 
as well, it will most likely be held in much 
higher regard. 

(Bryan Prohm, Gartner Dataquest, 
919/850-0611) Cam) 
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compared to an average of 275 minutes a 
month for female customers, International 
Communications reported. In addition, 

A little more than twenty percent percent 
of the men contacted in the survey use 600 
minutes a month or more, while only 9.9 
percent of the women use 600 minutes or 
more. 

However, women use wireline phones 52.6 
percent more than men do. Women average 
510 minutes a month of wireline usage, while 
men average 334 minutes a month. 

International Communications contacted 
879 people during the survey conducted on 
Monday and Tuesday this week The survey 
found that 78 percent of women’s wireless 
calls are to friends, and 64.5 percent of men’s 
calls are to friends. 

The men said 33 percent of their wireless 
calls are for business, compared to 20 percent 
for women. Wireless customers of both 
genders showed little interest in mobile Web 
access: 1.7 percent of the men’s calls and 1.6 
percent of the women’s calls are for the 
wireless Internet access, according to the 
survey results. 


Nokia Lowers Guidance, 
Analysts Keep The Faith 

Nokia’s [NOK] lowering of its earnings 
guidance for the second quarter isn’t enough 
to worry equity analysts, but there could be 
cause for concern if the developments Nokia 
is depending on for a stronger second half 
don’t occur. 

“Lowering their total market size doesn’t 


AAA test 


from page 1 
in the test. 

When a user makes a call to the service 
center, he or she will press a button on the 
GPS Accessory. The operator at the call 
center will receive location information while 
having a live conversation with the user. 

AAA expects to complete the test in the 
third quarter of 2001. At that time, they will 
determine how to market the product, as 
well as determine the best price for the 
service. Airbiquity declined to comment on 
pricing of its GPS Accessory. Since it does 
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really surprise me that much,” Matt Finick, an 
analyst covering wireless equipment 
manufacturers for investment bank Thomas 
Weisel Partners, says. “We've heard so 
many other companies saying that.” 

However, the upswing that Finland-based 
Nokia predicts for the second half of the year 
depends greatly on wireless carriers 
launching 2.5G services on general packet 
radio service networks and on Nokia 
providing GPRS handsets. 

Depending on service providers to deploy 
GPRS adds greater risk to Nokia’s second-half 
expectations, Finick said. “There’s a lot that’s 
out of Nokia’s hands,” he said. 

And what’s under Nokia’s control doesn’t 
look strong, according to telecom equipment 
market analysts with investment bank Bear 
Stearns. 

“Nokia does not have a working GPRS 
handset on the market or even being tested 
with carriers,” reported Bear Stearns 
analysts. “We caution that consumer 
products, like handsets, have short 
replacement cycles and although Nokia has 
executed very well in the past, a serious 
misstep in this 2.5G cycle could cost the 
company dearly.” ) 

On June 12, Nokia lowered its estimates for 
year-on-year sales growth for the second 
quarter 2001 to below 10 percent from its 
previous estimate of 20 percent. The 
company estimated its earnings per share 
level for the second quarter (April-June) to be 
13 cents to 15 cents (.15 euros to .17 euros), 
down from its earlier estimate of 17 cents (.20 
euros). In the second quarter last year, 
Nokia’s diluted per share earnings were 18 
cents (.21 euros). a> 


not sell the product directly to consumers, 
Airbiquity leaves pricing determination to its 
resellers, says company spokesman Andy 
Rimkus. 

Heathrow, Fla.-based AAA expects to begin 
a gradual rollout of the Response service in 
the fourth quarter of this year or early next 
year. AAA currently is looking to launch 
service first in the Midwest and on the West 
Coast, Denso, says. AAA also is considering a 
variety of service offerings, including selling 
it as part of an upgraded membership or 
through a monthly subscription for non- 
members as a way of increasing AAA 
membership, he added. aD 
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Is Java A 
Smarter 
Wireless 
Investment 
Than 3G? 


BY MARISA TORRIERI 

If the launch of third- 
generation wireless is so far 
away it isn’t worth spending 
billions to get there, another 
wireless technology may 
prove a cheaper, quicker way 
for investors to get into 
mobile data. 

This month most major 
mobile players are hyping 
their latest Java initiatives — 
and not without good reason. 
Java applications are available 
today and offering them is 
much less expensive then 
deploying 3G infrastructure. 

For mobile computing 
device manufacturers such 
as Research In Motion 
[RIMM], Compaq [CPQ], 
Handspring [HAND] and 
Palm [PALM], Java 
technology may be the key to 
sorting out the winners and 
the losers over the long 
term, say analysts. 

Matthew Adams, who 
covers wireless data and 
other technology stocks for 


San Francisco-based 
investment bank Epoch 
Partners, says he _ is 


particularly excited about 
Research In Motion’s first 
handheld computer, based 
on Sun Microsystems’ 
[SUNW] Java 2 Micro 


Edition platform. Research | 


In Motion announced plans 
on June 4 to build a device 
that will allow third-party 
Java applications to tightly 
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integrate with built-in BlackBerry 
applications such as calendar and 
email. 

“That’s another key accelerator 
for the company,” Adams tells 
Wireless Data News. “[RIM’s 
BlackBerry messenger has] 
basically been a one-trick pony so far, 
but the question is whether or not it 
can become a utility device that can 
do applications. I think, if they want 
to become the leader of the all- 
around utility device, they need a 
platform and system to do it, so it’s a 
good play for RIM.” 
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Bryan Prohm, wireless analyst 
with Gartner Dataquest, says 
Java will be complementary to 3G 
when 3G networks are ready for 
action. 

“It’s a technology that has a lot of 
potential to persuade end users as to 
the value of mobile applications,” 
Prohm says. “It behooves people on 
the device side as well as the service 
side of mobile telephony to make 
these technologies.” 


(Matthew Adams, Epoch Partners, 
415/315-3100) Tr) 


Opinion By JOHN SULLIVAN 

I can’t figure out whether to be joyous or 
incredibly suspicious. Apparently large swaths 
of the wireless industry, led by the Cellular 
Telecommunications and Internet 

Association (CTIA), are coming 
The Last Word ) © in favor of an “opt-in” model 
for wireless advertising using 

customer location data. 
There’s been a lot of wrangling over use of 
personal data for marketing lately. America 
has been having a heck of a time designing a 
system that gives consumers control over their 
personal information and protects them from 
intrusive marketing practices while, at the 
same time, allowing businesses to do whatever 
they damn please with any consumer data they 
can record, buy or infer. But hey, if we can put 
a man on the moon — and apparently 30 years 
ago we could actually do that — we ought to be 
able to design rules that simultaneously meet 

two directly opposed goals, right? 

To the extent that there’s an either/or part 
of this debate, it involves “opt-in” models vs. 
“opt-out.” Under an opt-in model, consumers 
must deliberately choose to be involved in a 
marketing effort, and to allow use of their data 
for marketing or other uses. Under an opt-out 
model this permission is assumed unless the 
consumer specifically says otherwise. 

This is important for location-based 
marketing. There are people just burning to zap 
text messages to your handset whenever you 
get within walking distance of a given merchant, 
urging you to pick something up since you're in 
the area anyway. This application is trickier than 
most though, because location data counts as 
customer proprietary network information 
(CPNI) and faces a much more complicated 
regulatory framework. 

Thus, CTIA approached the FCC seeking 
specific treatment of location information, and 
proposed what looks like a remarkably 
enlightened set of “principles” regarding user 
privacy. It even calls for an opt-in model. 

I can see why the industry would want to 
move carefully on this issue. You can already get 
SMS spam, but tying the whole thing to location 
makes people paranoid. Faced 


rebellion, the industry needs 


to make _ its location 
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technology as unthreatening as possible. 

However, for the direct marketing community, 
opt-in is a short road to bankruptcy. Let’s face it, 
these are not people you’d want moving into your 
neighborhood. Like drug dealers, they know 
perfectly well that they’re blighting the social 
landscape in exchange for minor personal gain. 
They also know no rational person is ever going 
to deliberately choose to be marinated in lame, 
beeping ads if actually given a choice. Not even 
salesmen want to be bothered by other salesmen. 

Thus we have, the current opt-out model, 
under which your bank sends you three pages 
of legalese with check boxes at the bottom that 
you have to fill out and send back by a certain 
date telling them not to sell your financial 
records to anybody who’s interested. Thus we 
have “buying clubs” where, by purchasing 
something, you also agree to pay a carefully 
concealed monthly membership fee forever. 

Apparently this is all perfectly legal. 
Indeed opt-in has already been ruled 
unconstitutional in other areas as a violation 
of the First Amendment’s carefully crafted 
defense of deceptive marketing practices. So 
why shouldn’t I cash in too? By reading this, 
you agree to pay me $100, billed to your credit 
card, unless you notify me that you choose not 
to participate. Notice must be received by 
June 10, 2001, in writing, on parchment, in 
Urdu. Hey, it’s legal. You can opt out. 

So part of me wants to celebrate this CTIA 
petition, and the supporting comments from 
vendors and carriers as a heroic voice for 
justice. Indeed, the weasels at the Direct 
Marketing Association are all over this, and if 
you've pissed them off you can be pretty sure 
you're on the side of the angels. 

But it seems too good to be true. As CTIA points 
out, there are all kinds of ways to obtain consent, 
including as part of the initial service agreement. 
Who actually reads those? And it’s not as though 
anybody but carriers really wanted to go back to 
service contracts in the first place. Carriers know 
just as well as advertisers that a real opt-in system 
turns the whole location-based marketing idea into 
a non-starter. I fear this may be just an attempt to 
create a consent mechanism with a smiling face. So 


John Sullivan is a senior analyst in !™m cheering cautiously, 


with the prospect of customer Phillips’ Wireless Group. Look for his but I’m ready to be 
opinion, and that of other in-house disillusioned before this is 


all hashed out. aD 
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